
ENGAGING WITH 
FUTURE ILLINI 

OFFICE OF COMMUNICATIONS FOR ENROLLMENT MANAGEMENT 

KALEE ACKERMAN - PROJECT MANAGER 

LAURA PODESCHI - CONTENT MANAGER



IT STARTS  
WITH A PLAN





SOCIAL MEDIA COMMITTEE







2-3%
November 2014

6.5%
February 2015



ENGAGE

INTEREST

SUCCESS

EXPERIENCE

SETTING GOALS



POSTING ISN’T 
EVERYTHING



GEN Z



They have an 8-second filter. 

Co.EXIST



They’ve never known a world  
without the Internet. 

Marketo



They communicate through images. 

Marketo



YEARLY 
CYCLE

SEPT 1  
APP OPENS

ADMISSIONS TIMING

DEC 1  
APP CLOSES

MAY 1  
ACCEPT DEADLINE

FEB 13  
DECISIONS RELEASED



YEARLY 
CYCLE

SEPT 1 
APP OPENS

ADMISSIONS TIMING

DEC 1 
APP CLOSES

MAY 1  
ACCEPT DEADLINE

FEB 13  
DECISIONS RELEASED



LEAD-UP

















DECISION DAY



POSTS



LEAD-IN  
PAGE



CONVERSATION



37,000 

IMPRESSIONS



EMAIL



CONTEST



CHOOSE ILLINOIS



ADMISSIONS.ILLINOIS.EDU/CHOOSE-ILLINOIS









Information about 
 enrolling

Over 5,000 members 







WRAPPING IT UP



If you don’t know where you are going,  
you’ll end up somewhere else. 

 Yogi Berra



EVALUATION & EVOLUTION

What worked? 

What didn’t? 

What next? 



THE BIG PICTURE



QUESTIONS?


