


Agenda	
•  Who’s	(What’s)	TED?	
•  What	I	Want	|	MGO	Perspec=ve	
•  What	I	Want	|	Marketer	Perspec=ve	
•  What’s	Possible	Today	
•  What’s	Coming	in	the	Future	
•  What	You	Can	Do	
•  Ques=ons	



Who’s	(What’s)	TED?	
•  University’s	advancement	database	
•  Blackbaud	CRM	
•  Web-based	plaNorm	
•  Replaced	FACTS	in	Fall	2015	



Who’s	(What’s)	TED?	
•  Tracking	donor	history	and	interac=ons	with	
advancement	staff	

•  Genera=ng	marke=ng	segmenta=on	and	campaigns	
•  Tracking	of	educa=onal	involvement	
•  Events	management	
•  Tracking	other	engagement,	like	commiXees	or	
volunteerism	

•  Storing	cons=tuent	interests	and	opt-ins	/	opt-outs	
•  Membership	management	
•  Repor=ng	and	performance	measurement	



What	I	Want	(MGO	Perspec=ve):	
•  Leads	
•  Engaged	prospects	
•  Ways	to	connect	with	prospects	
•  Ways	to	build	rapport	



What	I	Want	(Marketer	perspec=ve):		
•  Story	leads	
•  Targeted	list	development	
•  Tracking	of	brand	ambassadors	and	social	
influencers	



What’s	Possible	Today	
•  Marke=ng	efforts	
•  Opt-ins	/	opt-outs	
•  Affilia=ons	
•  Interests	
•  Social	media	accounts	
•  Organiza=onal	hierarchies	
•  High	execu=ve	=tles	
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What’s	Possible	Today	|	High	Exec	Titles	



What’s	Coming	in	the	Future	
•  VetMed	Pilot	Project	
– Through	March	31,	2017	



Vet	Med	Social	Media	Pilot	in	TED	
•  ID	brand	ambassadors	&	influencers	
–  Include	their	social	media	addresses	

•  Followers	/	fans	
– Document	useful	comments	/	responses	/	posts	



Vet	Med	Social	Media	Pilot	in	TED	
•  Business	processes	
•  Budget	requirements	
•  Time	commitments	
•  Best	prac=ces	
•  Defini=ons	



What	You	Can	Do	|	Tracking	
•  Track	ambassadors	for	YOUR	brand	
•  Track	influencers	
•  Add	rich	data	to	TED	
– Plant	ques=ons	
– Comments	



What	You	Can	Do	|	In	the	Office	
•  Build	rela=onships	with	your	advancement	
team,	and	share:	
–  informa=on	about	brand	ambassadors	and	
influencers	

– high	profile	or	high	=tle	followers	



Ques=ons?	


