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Who	Are	We?	

Joe	Yun	
•  Social	Media	Analy.cs	

Leader	University	of	Illinois		
•  B.S.	Computer	Science	
•  M.S.	Adver.sing	
•  Ph.D.	Informa.cs(in	

progress)	
•  Currently	researching	

computa.on	of	brand	
personality	via	social	media	

Nick	Vance	
•  Social	Media	Specialist	

University	of	Illinois		
•  B.A.	Communica.on	
•  M.S.	Informa.on	Science:	

Socio-Technical	Data	
Analy.cs	



•  Social	Media	
•  Blogs	
•  Reviews	
•  Website	Comments	
•  News	
•  Forums	



Marke.ng	Success	







Going	beyond		
“What’s	should	we	post	next?”	



Need	for	Change	





Wifi	Complaints	



Responding	to	Crises	



Illinois	Posts	













• What’s	happening?	
• How	did	it	happen?	
• How	should	we	respond?	



PGA	Championship	Conversa.on	

Leading	up	to	the	PGA	Championship	we	tracked	the	
conversa.ons	about	the	three	most	popular	golfers	on	tour.	We	
found	that	even	with	his	poor	play	prior	to	the	tournament	Tiger	

Woods	was	s.ll	the	most	popular	topic.	



Apple	Growth	in	Asia	

During	their	keynote	event	on	Sep	9th	Apple	
highlight	their	growth	in	Asian	markets	and	the	
social	media	reac.on	to	their	iPhone	6s	and	iPad	

Pro	announcements	showed	that	trend	
	



Apple	saw	two	major	spikes	in	social	media	
conversa.on	about	their	products.	The	first	was	

predictably	during	the	announcements	themselves.	
The	second	was	around	7	hrs	later	and	corresponded	

with	morning	in	Asia	and	China.	
	



This	correla.on	is	
reinforced	shown	
by	the	increase	in	
Asian	languages	in	
the	most	common	
words	associated	

with	this	
conversa.on.	

	



While	only	a	small	number	of	post	are	iden.fiable	by	
geographic	loca.on	that	informa.on	also	shows	a	50%	

increase	in	the	amount	of	traffic	iden.fied	as	origina.ng	in	
Japan	during	this	.meframe	and	a	small	jump	in	Chinese	

traffic.	
	



One	of	the	great	mysteries	of	life	
is	what	the	true	generic	term	for	
soda	is.	Soda,	Pop	and	Coke	all	
claim	different	por.ons	of	the	
country.	These	maps	show	where	
each	of	those	words	is	used	most	
ocen.		
	
Frequency	is	obviously	skewed	
toward	higher	popula.on	centers	
but	pop	shows	a	significant	higher	
use	in	the	Midwest	over	other	
areas.	
	
	
*The	data	for	this	and	the	next	
slide	is	from	9/15/14	–	9/15/15	on	
Twijer	and	only	includes	
men.ons	of	Soda,	Pop	or	Coke	in	
conjunc.on	with	a	varia.on	of	the	
word	drink.	

Soda	

Pop	

Coke	



While	the	Midwest	does	show	a	higher	than	normal	usage	of	the	word	pop	in	comparison	to	the	
rest	of	the	country	only	Michigan	and	Ohio	actually	use	it	more	than	soda.	Illinois	was	a	closer	to	

even	but	soda	s.ll	came	out	on	top.	



Our	data	varies	greatly	from	the	survey	results	collected	by	the	website	popvssoda.com	
which	shows	a	much	larger	hold	by	the	term	pop	and	some	states	preferring	coke	as	their	

generic	term	as	well.	



The	BlackLivesMajer	Movement	is	frequently	cri.cized	for	reac.ng	before	all	the	facts	of	
situa.ons	can	be	inves.gated.	The	volume	trends	of	their	conversa.on	on	Twijer	conflicts	
with	this	cri.cism	as	many	of	the	major	spikes	correspond	with	releases	of	facts	such	as	

grand	jury	decisions	or	autopsy	results.	



How	do	I	get	in	on	this?	



Request	Free	Access	

•  go.illinois.edu/UseSocialMediaAnaly.cs	
•  Web	form	to	request	access	to	the	system	
•  1	monitor/search	for	1	month	
•  Do	it	yourself	



Paid	Access	

•  go.illinois.edu/UseSocialMediaAnaly.cs	
•  $1,500	per	search	monitor	per	year	
•  Allows	unlimited	search	changes	and	access	
•  Only	way	to	have	constant	tracking	



Request	a	Report	

•  Trial	Program	
•  Email	npvance2@illinois.edu	
•  Reports	can	be		
– general	conversa.on	
– audit	of	your	brand	
– campaign	tracking	

•  Might	be	“officially”	offered	later	



Ques.ons?	


