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Who Are We?

Nick Vance

Social Media Specialist
University of lllinois

B.A. Communication

M.S. Information Science:
Socio-Technical Data
Analytics

Joe Yun

Social Media Analytics
Leader University of lllinois

B.S. Computer Science
M.S. Advertising

Ph.D. Informatics(in
progress)

Currently researching
computation of brand
personality via social media



@ .
8.8 Crimson Hexagon

* Social Media

* Blogs

* Reviews
 Website Comments
* News

* Forums



Marketing Success



1,000 -

800

600 -

Posts

400 -

200 -

0 I l l l |

12 AM 12 AM 12 AM 12 AM 12 AM 12 AM
Dec 08 Dec 10 Dec 12 Dec 14 Dec 16 Dec 18

Q @illinois_alma radiané




tweeted ~ Hwhilesupplieslas...
right  bring tloor
chocolate ™ gainger

ike Studying delivered
COCOQa

thanks haﬂ dogs
Study O 0-11
library thank foom c . love

deliver  tonight hey finals
ugl building ¢hocolates

Campus guys radiané



Going beyond
“What’'s should we post next?”



Need for Change
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Wifi Complaints
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Responding to Crises
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Being angry at having to walk in the cold doesn't make it
okay for you to say racist and sexist things about a human
being #FuckPhyllis
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People saying racist, sexist things about the UIUC

chancellor in the #FuckPhyllis tag might want to read the
Code of Conduct btw
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BuzzFeed +2 Follow
BuzzFeed

After Being Denied A Snow Day, University
Of lllinois Students Respond With Racism
And Sexism buzzfeed.com/regajha/after-

wWise

““@ChanPhyllisWise

After Being Denied A Snow Day, University Of lllinois Students Respond With ...

When University Chancellor Phyllis Wise emailed the student body saying school
would be in session on Monday, she became the target of racist and misogynistic ...

buzzfeed.com



* What’'s happening?
* How did it happen?
* How should we respond?



PGA Championship Conversation

Posts

T
Aug 10 6 AM 12PM 6 PM Aug 11 6 AM 12 PM 6 PM Aug 12 6 AM 12 PM & PM Aug 13

Tiger Woods (14,251) . Rory Mclroy (11,715) Jordan Spieth (6,897)
PGA Championship — Topic Waves from 8/10/15 to 8/12/15 Q

Leading up to the PGA Championship we tracked the
conversations about the three most popular golfers on tour. We
found that even with his poor play prior to the tournament Tiger

Woods was still the most popular topic.



Apple Growth in Asia

During their keynote event on Sep 9t Apple
highlight their growth in Asian markets and the
social media reaction to their iPhone 6s and iPad
Pro announcements showed that trend



Total Volume
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Apple Event — Volume from 9/9/15 to 9/9/15 :::

Apple saw two major spikes in social media
conversation about their products. The first was
predictably during the announcements themselves.
The second was around 7 hrs later and corresponded
with morning in Asia and China.
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This correlation is
reinforced shown
by the increase in
Asian languages in
the most common
words associated
with this
conversation.



Country Posts | % of total
United States of America 197455 44 87%

Japan 54369 12.36%

While only a small number of post are identifiable by
geographic location that information also shows a 50%
increase in the amount of traffic identified as originating in
Japan during this timeframe and a small jump in Chinese
traffic.



o

&

o

One of the great mysteries of life
is what the true generic term for
soda is. Soda, Pop and Coke all
claim different portions of the
country. These maps show where
each of those words is used most
often.

Frequency is obviously skewed
toward higher population centers
but pop shows a significant higher
use in the Midwest over other
areas.

*The data for this and the next
slide is from 9/15/14 — 9/15/15 on
Twitter and only includes
mentions of Soda, Pop or Coke in
conjunction with a variation of the
word drink.



Soda - Yellow
Pop - Blue

Coke - Red “

While the Midwest does show a higher than normal usage of the word pop in comparison to the
rest of the country only Michigan and Ohio actually use it more than soda. lllinois was a closer to
even but soda still came out on top.



Our data varies greatly from the survey results collected by the website popvssoda.com
which shows a much larger hold by the term pop and some states preferring coke as their
generic term as well.

Coke, Pop, or Soda? Popular Names by State

Highest Percentage
Reported by State

- Coke




Total Volume
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#BlackLivesMatter — Volume from 8/1/14 to 8/18/15 :::

The BlackLivesMatter Movement is frequently criticized for reacting before all the facts of
situations can be investigated. The volume trends of their conversation on Twitter conflicts
with this criticism as many of the major spikes correspond with releases of facts such as
grand jury decisions or autopsy results.



How do | get in on this?



Request Free Access

go.illinois.edu/UseSocialMediaAnalytics
Web form to request access to the system
1 monitor/search for 1 month

Do it yourself



Paid Access

go.illinois.edu/UseSocialMediaAnalytics
$1,500 per search monitor per year

Allows unlimited search changes and access
Only way to have constant tracking



Request a Report

Trial Program
Email npvance2@illinois.edu

Reports can be

— general conversation

— audit of your brand

— campaign tracking

Might be “officially” offered later



Questions?



