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History 
• Created August 1, 2013 
• Included in beta program  
• Went live August 19 



 
That’s great!...Now what??? 



LinkedIn’s goals 

• Attract users under 25, give info to students 
 

• Show users career outcomes from schools 
   (where alumni work, what alumni do) 
 
• Help users network with fellow alumni  



Campus goals 
Communications tool 
• Share news 
• Promote events 
• Engage with alumni 
• Engage with current  
    students 
• Engage with prospective  
    students/their parents  



Progress? 

• Built a relationship with 
LinkedIn  
 

• Good press  
 

• More than that, great 
response from 
alumni/students/parents  

 



So…what about colleges/units? 

• LinkedIn’s thinking: Universities = Companies 
 

• Meeting regularly to talk strategy. 
 

• Currently, working in architecture: 
    -Share your news with us!  
    -Groups 
    -Use LinkedIn to mine for alumni data, contact 
    - Meet with us 



Chancellor Wise 
LinkedIn “Influencer” 

 
• Started October 2013  

 
• Posts once a month 

 
• Only higher ed administrator 

 



“An Unexpected Path: How I Became a 
Chancellor” 

• 32,830 views 
 

• 597 likes 
 

• 181 comments  







What they like to read about 

• Family 
 





What they like to read about 

• Success/Pride 
 





What they like to read about 

• Innovation 
 





What we want them to see 

• Innovation 
• Transformative learning 
• Societal impact 
• Stewardship 
 



Notable alumni 





Recommendations 









Questions? 
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