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of	  Educa9on	  (CASE)	  Social	  Media	  and	  
Community	  Conference	  



CASE	  Social	  Media	  and	  Community	  
Conference	  



CASE	  Social	  Media	  and	  Community	  
Conference	  
—Andrew	  Gossen,	  Cornell,	  @agossen	  



HigherEdLive.com/disintermedia9on-‐
and-‐advancement	  



Coping	  with	  Digital	  Disrup9on	  in	  
Educa9onal	  Advancement	  
(Andrew	  Gossen)	  
1.  Accept	  the	  lost	  control	  we	  used	  to	  have	  



Coping	  with	  Digital	  Disrup9on	  in	  
Educa9onal	  Advancement	  
(Andrew	  Gossen)	  
1.  Accept	  the	  lost	  control	  we	  used	  to	  have	  
2.  Focus	  intently	  on	  adding	  value	  for	  the	  end	  user	  



2.	  Adding	  value	  for	  the	  end	  user:	  
Communica)ons	  and	  Marke)ng 	  	  

•  Tell	  stories	  that	  are	  useful,	  educa9onal,	  or	  
entertaining	  	  

•  Produce	  some	  content	  specifically	  for	  social	  
media	  	  



2.	  Adding	  value	  for	  the	  end	  user:	  
Alumni	  Rela)ons	  	  

Think	  beyond	  in-‐person	  events	  	  
– Use	  LinkedIn	  to	  foster	  career	  conversa9ons	  
amongst	  students	  and	  alumni	  (micro-‐volunteer)	  

– Use	  Google	  Hangouts	  to	  do	  topical	  interviews/
discussions	  with	  alumni	  or	  faculty	  

– Provide	  a	  “second	  screen”	  experience	  during	  a	  
popular	  TV	  event	  



2.	  Adding	  value	  for	  the	  end	  user:	  
Development 	  	  

•  Embrace	  crowdfunding	  



2.	  Adding	  value	  for	  the	  end	  user:	  
Social	  Media	  	  
•  Do	  you	  know	  the	  best	  prac9ces?	  
•  Is	  your	  post	  carefully	  wriFen/researched?	  
•  Are	  you	  looking	  at	  insights/analy9cs	  to	  see	  your	  

effec9veness	  and	  understand	  your	  audience?	  
•  Are	  you	  checking	  out	  what	  the	  campus/groups	  similar	  to	  

you	  are	  doing?	  
•  Are	  you	  tagging	  others	  you	  men9oned	  in	  the	  post?	  
•  Have	  you	  formed	  social	  media	  goals	  yet?	  
•  How	  does	  social	  media	  fit	  in	  with	  your	  overall	  

communica9ons	  plan?	  



Your	  social	  media	  audience	  =	  your	  Superfans.	  
(But	  they	  aren’t	  watching	  your	  every	  move	  online.)	  



Coping	  with	  Digital	  Disrup9on	  in	  
Educa9onal	  Advancement	  
(Andrew	  Gossen)	  
1.  Accept	  the	  lost	  control	  we	  used	  to	  have	  
2.  Focus	  intently	  on	  adding	  value	  for	  the	  end	  user	  
3.  Learn	  from	  our	  cons@tuents	  and	  each	  other	  

“We	  need	  to	  come	  out	  of	  our	  silos.	  People	  have	  strong	  
convic)ons	  on	  what	  is	  or	  isn’t	  our	  job.	  But	  your	  cons)tuents	  
don’t	  care	  who	  it	  is	  they	  are	  interac)ng	  with….”	  



How	  you	  can	  be	  an	  Illinois	  ambassador	  
•  Promote	  U	  of	  I’s	  social	  media	  posts	  (like/share/
retweet—as	  your	  unit	  and/or	  yourself)	  

•  Follow	  other	  campus	  units	  on	  social	  media	  and	  
promote	  their	  news	  when	  it	  makes	  sense	  for	  
your	  audience	  

•  Share	  campus	  stories	  from	  the	  Chancellor,	  	  
News	  Bureau,	  Admissions’	  efforts	  



How	  you	  can	  be	  an	  Illinois	  ambassador	  

•  Reach	  out	  to	  2-‐3	  key	  people	  who	  can	  also	  be	  
ambassadors	  for	  your	  unit	  and	  share	  your	  news	  
– Alumni	  Associa9on	  Board,	  Illini	  Clubs	  
– Student	  Organiza9ons	  

(con)nued)	  



LAS	  News	  magazine	  
Spring	  2014	  

Calls	  to	  ac9on	  
•  Follow	  LAS	  to	  receive	  more	  
news	  

•  Increase	  Illinois’	  exposure	  by	  
sharing	  our	  news	  

•  Feel	  free	  to	  interact	  with	  us	  



More	  coordina9on	  among	  us	  yields:	  
•  Larger	  audience,	  wider	  impact	  
•  Increased	  engagement	  on	  hashtag	  campaigns	  
	  
This	  will	  build	  stronger	  brand	  awareness	  and	  affinity.	  



Higher	  educa9on	  and	  social	  media	  

•  #CASEsmc	  on	  TwiFer	  
•  #hesm	  on	  TwiFer	  
•  @CASEAdvance	  on	  TwiFer	  
•  HigherEdLive.com	  
•  Tweet	  your	  favorites	  to	  #ILLINOISsmc	  

Check	  out	  these	  resources:	  



Thank	  you!	  
Holly	  Rushakoff	  
hrush@illinois.edu	  
@hollyrushakoff	  

publish.illinois.edu/illinoissmc	  


